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Introduction
Both adapting to climate change and mitigating 

the causes of climate change have the goal of 
reducing negative impacts. The Fifth Assessment 
Report (AR5) assessed human interventions to 
reduce sources that may directly or indirectly 
contribute to climate change (IPCC) (IPCC, 2015). 
The IPCC concludes that there are not only technical, 
economic, political and institutional barriers, but also 
cultural, social and behavioural barriers. Choosing a 
sustainable consumption model depends not only on 
people’s needs, but also on economic opportunities, 
people’s knowledge and awareness (Saari et al., 
2021). Such prerequisites and actions also apply to 
tourism. COVID-19 reduced the flow of tourists, just 
52% of Europeans participated in tourism in 2020, 
compared to 65% in 2019 (Eurostat, 2022). 

In Latvia, the largest decrease in the number of 
guests admitted to tourist accommodation was – 
96.5% in May 2020 compared to May 2019, while 
the largest influx of guests in July 2022 comprised 
only 57.8% compared to July 2019 (Official statistics 
portal, 2023, January).

The Covid-19 epidemic has also created new 
positive trends. Society’s awareness for sustainability, 
and responsibility for the environment and health 
has increased (Redeemer, s.a.). The results of the 
European Investment Bank (EIB) study during the 
Covid-19 crisis on public perception of critical 
climate change shows that 72% of Europeans and 
North Americans and 84% of Chinese citizens believe 
that their individual actions can have a significant 
impact on the fight against climate change (Tourism 
2030, s.a.). 

The importance of individual action in this regard 

in Latvia is also emphasized by the Latvian Tourism 
Development Plan for 2021–2027, which indicates 
the need to analyse the behaviour of tourists (Rozīte 
et al., 2019). The authors chose the Vidzeme region 
(LV008) as the research area, taking into account 
that it is a European Union (EU) Nomenclature of 
Territorial Units for Statistics 3 (NUTS3) region with 
insufficient investments in the transition to a green 
and smart economy after environmentally responsible 
behaviour (ERB) (EIB, 2021). 

Historically, researchers have defined the term 
ERB as the tendency to take actions with the 
intention of positively affecting the environment 
in order to minimize any negative impact on the 
natural world as caring for other people, species 
or ecosystems to reduce negative environmental 
impacts at home, work or tourist destinations 
to reduce environmental damage (Stern, 2000; 
Kollmuss & Agyeman, 2002; Meijers & Stapel, 
2011; Chiu, Lee, & Chen, 2013). Barriers to 
achieving ERB have been studied using different 
models emphasizing external factors (e.g. 
institutional, economic, social and cultural) and 
internal factors (e.g. motivation, environmental 
awareness, awareness, values, attitudes, emotions 
and locus of control, as well as responsibilities and 
priorities) (Kollmuss & Agyeman, 2002).

The authors focused on the barriers identified in 
Blake’s model of ERB: individuality, responsibility 
and practical dimensions. Individual barriers 
are within the person himself and his attitude, as 
well as control factors underlying the individual’s 
belief in his ability to make changes based on his 
behaviour (Blake, 1999; Hwang, Kim, & Jeng, 
2010). Researchers concluded that individuals with 
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self-control can create significant change, while 
those with a need for external control were more 
likely to participate in ERB-promoting activities 
(Marquart-Pyatt, 2015). A number of researchers 
have indicated that environmental knowledge is 
necessary for the creation of ERBs (Cheng, Wu, 
& Huang, 2013; Chiu, Lee, & Chen, 2013). The 
goal of environmental education is to shape human 
behaviour while educating about issues related to 
the environment in order to develop the ability 
to respond safely to the environment. Therefore, 
environmental education is very important for 
tourism because it offers knowledge that shapes 
tourist behaviour. No less important is the influence 
of individual experience (Buonincontri et al., 
2017).

Factors influencing tourist behaviour are 
multidimensional and each has its own impacts. 
There are also differences in the architecture of 
factor models and ERB assessment methods, 
which are: regression method; a meta-analysis on 
environmentally non-friendly behavioural factors, 
and factor analysis (Stern, 2000; Bamberg & Moser, 
2007; Chiu, Lee, & Chen, 2013; Buonincontri et 
al., 2017). Therefore, it cannot be claimed that any 
of the factor model architectures are more diverse 
or inclusive, but it is important to base research on 
the experience of previous researchers (Kollmuss 
& Agyeman, 2002). 

Given the topicality of this topic, some 
prerequisites must be recognized: (1) the United 
Nations World Tourism Organization (UNWTO) 
Davos Declaration encourages tourists to reduce 
carbon dioxide emissions; (2) climate and 
environmentally responsible economic recovery is 
a priority of the EU agenda; (3) society recognizes 
sustainability issues and responsibility for the 
environment; (4) The Latvian Tourism Development 
Plan for 2021–2027 includes activities aimed at 
conducting a survey of tourists’ behaviour; (5) In 
Latvia, including Vidzeme (LV008), no analysis of 
environmentally responsible tourism behaviour has 
been carried out so far. The authors analysed the 
Latvian statistical region Vidzeme (LV008), taking 
into account the fact that it is an EU NUTS3 region 
that lacks targeted investments for the transition to 
a green and smart economy (EIB, 2021). 

The goal of this paper is to determine the 
tourists’ environmentally responsible behaviour 
in response to climate change. In order to fulfil 
the goals, the following tasks were carried out: 
(1) analysis of scientific literature; (2) question 
analysis, identification and operational definition 
of variables; (3) determine data applicability and 
selectivity; (4) exploratory factor analysis and 
principal components analysis.

Materials and Methods
The population of this study consists of potential 

Latvian tourists who live in the LV008, where there 
are 126 529 working age inhabitants, which hold 
a greater economic opportunity to travel (Official 
statistics portal, 2020, July). The population size was 
calculated as n = 383. Taking into account the gender 
proportion within the given LV008, which stands at 
1.017, it was decided to include an equal number of men 
and women in the questionnaire. Before conducting 
the survey, questions were validated. Altogether 402 
filled questionnaire sheets were submitted of which 
9 were partially filled and thus deemed invalid. Data 
was collected from 2020–2022, during a period when 
in Latvia, similarly to other regions in the world, 
the Covid-19 pandemic had spread with structural 
lock-downs in place that negatively affected data 
collection efforts. Questions were asked through a 
telephone survey and by conducting surveys face-to-
face when possible. Distributed data collection was 
also conducted by the next-to-pass method (Kabir, 
2016). A total of 30 usable questionnaires were 
collected. Each questionnaire item was assessed by 
item analysis, including Cronbach’s alpha, means, and 
standard deviations. In the ERB model, which could 
react to response to climate change the following 
seven factors were used: attitude (A); behaviour (B); 
comprehension (Com); control (Con); environmental 
knowledge (En); experience (Ex) and values (V). The 
value of each indicator of the variables in this research 
was conducted by using the Likert scale of 4 levels, 
namely 1 = not important; 2 = moderately important; 
3 = important; and 4 = very important. Assumption 
for demographical questions was based on measures 
of nominal data determined with Cohen’s Kappa. 
The statistical analysis of questionnaire results was 
conducted while determining distribution frequency 
of responses according to the corresponding 
questions. By using Cronbach’s Alpha (reliability) 
test for ordinal data, data suitability and select ability 
coefficient was conveyed. An internal correlation 
factor of survey questions was carried out in order to 
determine important interrelations. For ordinal data 
(individual Likert-scale questions), non-parametric 
tests such as Chi-square test for independence was 
used. Statistical Package of Social Sciences (SPSS 
20) was used for analysing the data.

Results and Discussion
It was determined that the proportion between 

male and female respondents was almost perfectly 
equal. This population was chosen proportionally to 
the gender proportion in the LV008. According to age, 
respondents were mostly comprised of people in the 
age group of 18–39 years with the presence of almost 
equal groups. Similarly the % was divided according 
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Note: education groups * EDUC1 – with higher; EDUC2** – with vocational or vocational secondary; 
EDUC3*** – with general secondary education.

to the level of education, where the only group which 
was not proportionally distributed among others were 
those respondents with primary or lower than primary 
level of education (only 7%). 

Analysing the gross income per month (EUR), 
it is noted that approximately 60% receive a salary 
of approximately 400–1000 EUR per month, while 
4.7% earn more, which means that the respondents, 
as potential tourists, can actually afford the tourist 
service. 

Cross-tabulation of gender and education showed 
that education and gender reports do not provide 
similar information about respondents’ education, 
as Cohen’s Kappa is equal to -0.037. Women with 
a higher education constitute 6.6% and women with 
a secondary education constitute 1.8% more than 
men. However, within the men group there are 7.3% 
more people with vocation education or vocational 
secondary education than those with primary or lower 
education level. 

Assumption for measures of reliability for 
respondents to compare the given questions was 
determined by Cronbach’s alpha coefficient which is 
the usual one to report 0.979, but Cronbach’s alpha 
based on standardized Items indicated even 0.980. 
The alpha for competence scale was larger than 
> 0.80 indicating good internal consistency. The 
average scale score for the 30 summed items for the 

383 respondents was 76.17. The general linear model 
was used to carry out Manova. 

The test examined whether the education (four 
education groups: EDUC1 – higher; EDUC2 – 
vocational or vocational secondary; EDUC3 – 
general secondary; EDUC4 – primary or lower 
than primary) differ on a linear combination of the 
dependent variables: A; B; Com; Con; En; Ex and V. 
Bivariate scatterplots were checked for multivariate 
normality. A statistically significant difference was 
found, Wilk’s Λ = 0.521, F (21, 1071) = 13.01, 
p<0.001. The results indicate the percentage of 
variance in each of the interaction and its associated 
error that is accounted for by that interaction. These 
results show that 15.4% of variance is associated with 
A, 18.7% with B, 28.8% with Com, 26.4% with Con, 
19.5% En, 19.3% with Ex and 23.2% of variance is 
associated with V. This allows to conclude that when 
evaluating the impact of education on the ERB, the 
largest dispersion is linked to B, Com and V. The 
interaction of other dependent variables are also 
important. When evaluating the educational groups, 
the following results were obtained in Table 1. 

Since in EDUC4 group the number of responses 
is relatively higher than average number of variables 
of the general linear model Manova, their results are 
closer to zero and are not analysed within the SPSS 
instruments.

Table 1
Manova test results of environmentally responsible behaviour for education groups of potential tourists 

of Vidzeme region in Latvia (n = 383)

Variable (%)
Education groups

EDUC1* EDUC2** EDUC3***

Attitude 6.9 2 4

Behaviour 8.6 3 4

Comprehension 13 7 2

Control 9 3 7

Environmental knowledge 13 2 6

Experience 9 2 1

Values 13 1.4 1.4

In EDUC1 group, the highest valued values 
are interaction with En, V and Con. EDUC2 group 
– Con; EDUC3 – Con and En. Manova test for A, 
B, Com, Con, En, V by age and gender to assess 
whether respondents with higher, vocational or 
vocational secondary, general secondary and primary 

or lower than primary education have different 
dependent variable test scores and whether there was 
an interaction between dependent variables age and 
gender, was conducted. Bivariate scatterplots were 
checked for multivariate normality. A statistically 
significant difference was found, Wilk’s Λ = 0.941, 

Tamara Grizane, Dagnija Blumberga
TOURISTS’ ENVIRONMENTALLY RESPONSIBLE 

BEHAVIOUR IN RESPONSE TO CLIMATE CHANGE



226 RESEARCH FOR RURAL DEVELOPMENT 2023, VOLUME 38 

Table 2
Factor analysis test results of environmentally responsible behaviour for education groups of 

potential tourists of Vidzeme region in Latvia (n = 383)
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F (21, 1060) 1, p = 0.357, multivariate η² = 02; age – 
Wilk’s Λ = 0.539, F (7, 369) 2, p = 0.06, multivariate 
η² = 0.19; and gender – Wilk’s Λ = 0.964, F (7, 369) 
= 0.20, p = 0.06, multivariate η² = 0.4. This indicates 
that the linear composite of dependent variables test 
differs for males and females. Follow-up ANOVAs 
indicate that effects of age are statistically significant 
for AGE1 by all dependent variables, but not for 
other age groups. Parameter estimates parameter 
EDUC of the depend variables A, B, Com, Con, En 
and V indicated statistically significant values, but 
parameter gender – was not statistically significant. 
Meanwhile, by gross income per month (EUR) a 
statistically significant difference was found, Wilk’s 
Λ = 0.507, F (35, 1563) = 8, p < 0.001, multivariate 
η² = 0.13. This indicates that the linear composite of 
dependent variables test for gross income per month. 

For the multivariate test, eta is 0.36, which is 
medium effect size. The univariate etas are 0.45 
(much large than typical), 0.43, 0.41, 0.40, 0.39, 0.38, 
for En, A, B, V, Con, Com and Ex, respectively.

Chi-Square test was used in order to test the EDUC 
impact on the ERB factors A, B, Com, Con, En, Ex 

and V qualitative indicator changes. The purpose 
of the test is to evaluate how likely the observed 
frequencies would be assuming the null hypothesis is 
true. Based on the acquired results, significant impact 
was indicated on the relation between the ERB and 
EDUC and all researched factors, except for factor 
A and Com. The Kaiser-Meyer-Olkin (KMO) sample 
fit measure and Bartlett’s test of sphericity were used 
to determine the feasibility of factor analysis. As a 
result, KMO = 0.913 > 0.9 (absolute fit) and Bartlett’s 
p-value = 0.000 < 0.05 indicate the possibility of 
factor analysis. 

Each factor on the tourists’ ERB is important, 
which is indicated by KMO and Bartlett’s test, 
indicating that correlation matrix is significantly 
different from an identity matrix, in which correlations 
between variables are all zero. Rotation factor matrix 
indicated that the items cluster into these three 
groups was defined by the highest loading on each 
item. The highly on item in Table 2 are factors value 
and environmental knowledge at 1. component, 
experience and behaviour at 2.

Variable (%) Mean St. Deviation Communalities
Factor

1 2

Attitude 2.46 0.519 0.933 0.740 0613

Behaviour 2.33 0.657 0.940 0.591 0.766

Comprehension 2.48 0.538 0.912 0.556 0.777

Control 2.52 0.537 0.940 0.726 0.656

Environmental 
knowledge 2.57 0.510 0.907 0.795 0.534

Experience 2.38 0.589 0.907 0.544 0.803

Values 2.56 0.545 0.905 0.800 0.535

The screen plot shows that after the first 
components the differences between the eigenvalues 
decrease (the curve flattens) and are less than 1.0. 
The study confirmed the correlation between the 
attitude and behaviour of the factors (r = 0.935), as 
well as the coincidence of the attitudes of potential 
tourists visiting Latvia’s region, with those reflected 
in the EIB climate study on the relationship of 
behavioural factors to climate change, the significant 
impact of knowledge on ERB. In addition, systematic 
heterogeneity in environmental attitudes and 
behaviour was noted, mainly in terms of respondents’ 
education, gender, age and income, which coincides 

with the findings of the authors. However, these 
studies are mainly focused on the general EU 
population, while the authors of this study target 
tourists (DeSombre, 2018; Tourism 2030, s.a.; Saari 
et al., 2021; Meyer, Shamon, & Vögele, 2022).

The presented study is the first step towards 
determining environmentally sustainable tourist’s 
behaviour in Latvian regions as a countermeasure 
to global climate change. The presented study is the 
first step towards determining the environmentally 
sustainable behaviour of tourists in Latvian regions 
as a countermeasure to global climate change. The 
presented study is the first step towards determining 
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the environmentally sustainable behaviour of tourists 
in Latvian regions as a countermeasure to global 
climate change.

Conclusions 
1. The study indicates that there are significant 

differences in terms of gender, gross monthly 
income (EUR) and the relationship between 
education and environmentally responsible 
behaviour (ERB) in general potential tourists who 
live in the Vidzeme region of Latvia (LV008).

2. The effect of tourists with higher education on 
ERB is related to factor comprehension (13%), 
value (13%) and control (9%). The latter is an 
important factor for respondents with vocational 
or vocational secondary education. Meanwhile, 

the education group with vocational or vocational 
secondary education has the highest dispersion 
of comprehension (7%) and education group 
environmental knowledge (6%).

3. The effect of tourists with higher education on 
ERB is related to factor comprehension (13%), 
value (13%) and control (9%). The latter is an 
important factor for respondents with vocational 
or vocational secondary education.

4. These conclusions will make it possible to create 
a support system for changing environmentally 
responsible behaviour of tourists. Considering the 
influence of tourists as potential environmental 
polluters, it is important to continue research on 
ERB patterns of tourists in Latvia.

References
Blake, J. (1999). The ‘Value-Action Gap’ in Environmental Policy: Tensions Between National Policy and 

Local Experience. Local Environment, 4(3), 257–278. DOI: 10.1080/13549839908725599.
Banders, R. (2018). Exactly Solvable Models in Statistical Mechanics. Riga: Academic Press.
Buonincontri, P., Morvillo, A., Okumus, F., & van Niekerk, M. (2017). Managing the Experience Co-creation 

Process in Tourism Destinations: Empirical Findings from Naples. Tourism Management, 62, 264–277. 
DOI: 10.1016/j.tourman.2017.04.014.

Cheng, T.M., Wu, H.C., & Huang, L.M. (2013). The Influence of Place Attachment on the Relationship between 
Destination Attractiveness and Environmentally Responsible Behaviour for Island Tourism in Penghu, 
Taiwan. Journal Sustainable Tourism, 21, 1166–1187. DOI: 10.1080/09669582.2012.750329.

Chiu, Y.T.H., Lee, W.I., & Chen, T.H. (2014). Environmentally Responsible Behaviour in Ecotourism: 
Antecedents and Implications. Tourism Management, 40, 321–329. DOI: 10.1016/j.tourman.2013.06.013.

Official statistics portal. (2023, January). Population in regions and cities by age and gender at the beginning of 
year 1971–2022. Age and sex IRD040. Official Statistics Portal. Retrieved October 12, 2022, from: https://
data.stat.gov.lv/pxweb/lv/OSP_PUB/START__EMP__DS__DSN/DSN040m/.

Official statistics portal. (2023, July). Number of Visitors and Nights Spent in Hotels and Other Accommodation 
Establishments January 2015 – December 2022. TU020m. Retrieved February 2, 2023, from https://stat.gov.
lv/en/statistics-themes/business-sectors/tourism/tables/tuv020m-number-visitors-and-nights-spent-hotels. 

DeSombre, E.R. (2018). Why Good People do Bad Environmental Things. Oxford, UK: Oxford University 
Press. DOI: 10.1093/oso/9780190636272.001.0001.

EIB. (2021). EIB Investment Report 2020/2021: Building a Smart and Green Europe in the Covid-19 era. 
Luxembourg: European Investment Bank. DOI: 10.2867/904099.

Eurostat. (2022). Tourism Statistics – Participation in Tourism. Retrieved February 2, 2023, from https://
ec.europa.eu/eurostat/statistics-explained/index.php?title=Tourism_statistics_-_participation_in_tourism.

Hwang, Y.H., Kim, S.I., & Jeng, J.M. (2010). Examining the Causal Relationships among Selected Antecedents 
of Responsible Environmental Behaviour. The Journal of Environmental Education, 31(4), 19–25. DOI: 
10.1080/00958960009598647.

IPCC. (2015). Climate Change 2014: Mitigation of Climate Change. Working Group III Contribution to the Fifth 
Assessment Report. Cambridge, UK: Cambridge University Press. DOI: 10.1017/CBO9781107415416.005.

Kabir, S.M.S. (2016). Basic Guidelines for Research: An Introductory Approach for All Disciplines. First 
Edition, 201–275. Chittagong-4203, BD: Book Zone Publication.

Kollmuss, A., & Agyeman, J. (2002). Mind the Gap: Why do People Act Environmentally and what are the 
Barriers to Pro-environmental Behaviour? Environmental Education Research, 8(3), 239–260, DOI: 
10.1080/13504620220145401. 

Marquart-Pyatt, S.T. (2015). Public Opinion about the Environment: Testing Measurement Equivalence across 
Countries, International Journal of Sociology, 45(4), 309–326. DOI: 10.1080/00207659.2015.1098268.

Meijers, M.H.C., & Stapel, D.A. (2011). Me tomorrow, the others later: How Perspective fit Increases Sustainable 
Behaviour. Journal of Environmental Psychology, 31, 14–20. 

Meyer, F., Shamon, H., & Vögele, S. (2022). Dynamics and Heterogeneity of Environmental Attitude, 
Willingness and Behaviour in Germany from 1993 to 2021. Sustainability, 14(23):16207, 1–22. DOI: 



228 RESEARCH FOR RURAL DEVELOPMENT 2023, VOLUME 38 

Tamara Grizane, Dagnija Blumberga
TOURISTS’ ENVIRONMENTALLY RESPONSIBLE 
BEHAVIOUR IN RESPONSE TO CLIMATE CHANGE

10.3390/su142316207.
Redeemer, J. (s.a.). Awaycation vs. Staycation – Vacation in Times of Coronavirus. Retrieved January 2, 

2023, from https://www.hausvoneden.com/food-travel/awaycation-vs-staycation-vacation-in-times-of-
corona/#inline.  

Rozīte, M., van der Steina, A., Mended, I., Bērziņa, K., Klepers, A., Veliverronena, L., & Grīnfelde, I. (2019). 
Latvijas tūrisma attīstības rīcības plans 2021. – 2027. gadam (Latvia Tourism Development Action Plan 
2021–2027). Riga, LV: LR Ministry of Economics (in Latvian).

Saari, U.A., Damberg, S., Frombling, L., & Ringle, C.M. (2021). Sustainable Consumption Behaviour of 
Europeans: The Influence of Environmental Knowledge and Risk Perception on Environmental Concern 
and Behavioural Intention. Ecological Economics, 189, 107155. DOI: 10.1016/j.ecolecon.2021.107155. 

Stern, P.C. (2000). New Environmental Theories: Toward a Coherent Theory of Environmentally Significant 
Behaviour. Journal of Social Issues, 56, 407–424. DOI: 10.1111/0022-4537.00175. 

Tourism 2030. (s.a.). EIB 2020–2021 Survey: Climate Action in the Face of COVID-19. Tourism2030-
DestiNetServices. Retrieved February 21, 2022, from https://destinet.eu/News/2021/1/eib-2020-2021-
survey-climate-action-in-the-face-of-covid-19.


	Tamara Grizane, Dagnija Blumberga. Tourists’ environmentally responsible behaviour in response to climate change. DOI:10.22616/RRD.29.2023.031
	Abstract
	Key words
	Introduction
	Materials and Methods
	Results and Discussion
	Conclusions
	References



